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Variation in Performance



13Strengths of Businesses of Production Equipment and Consumer GoodsMachine
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Growth Potential of Our Company (Domestic)

■
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AGENDA6









◼ Our company-wide client closeness strategy is to improve direct contact points 







◼ To design and implement HR management strategies for satisfying the requirements for actualizing 

management and business strategies and achieving sustainable corporate growth (corporate value 
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AGENDA

I. Outline and Our Business Models

II. Medium
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Consolidated Profit and Loss Statement

FY3/23 Consolidated Profit and Loss Results (1)
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Overview by Business (Consumer Goods) (1)

(Million yen) FY3/22 FY3/23 YoY change
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Overview by Business (Consumer Goods) (2)
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Consolidated Total Assets
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FY3/24 Disclosed Full-year Plan



37





39



FY3/24 Forecasts for the Consumer Goods Business
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Shareholder Returns

FY3/18



 A new stage of investment for growth after the stage of enriching capital

45

Basic operating 

cash flow

Total for 3 terms

About 48 billion yen

Investment in DX 

and systems

10 billion yen

Investment in 

logistics, etc.

10 billion yen

Investment in 

business

20 billion yen

Dividend

12 billion yen

Cash 

reserves/debt

4 billion yen

ShaEMC  /4oldeEMC   

EMC  /tuEMC  n

Investment 

for growth
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Policy for Improving Corporate Value in the 

Medium/Long Term (1)

*Rise in equity spread

Customers

Suppliers

Other business 

partners

Employees and 

their families

Financial 

institutions

Nations and local 

communities

Shareholders

   Establishment of a 

transparent governance 

system

Expansion green business

Digitization to maximize 
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[Note on forward-
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ESG Initiatives for Sustainability (SDGs)

ESG






	スライド 1
	スライド 2
	スライド 3
	スライド 4
	スライド 5
	スライド 6
	スライド 7
	スライド 8
	スライド 9
	スライド 10
	スライド 11: Robust Revenue Base Based on Continuous Transactions
	スライド 12: Variation in Performance
	スライド 13: Strengths of Businesses of Production Equipment and Consumer Goods
	スライド 14: Growth Potential of Our Company (Domestic)
	スライド 15: Growth Potential of Our Company (Overseas)
	スライド 16
	スライド 17: Setting Our Purpose and Corporate Vision for 2030
	スライド 18: Toward the Realization of the Vision for 2030
	スライド 19: Strategy and Investment for Fortifying Our Robust Revenue Base Through Continuous Transactions
	スライド 20
	スライド 21
	スライド 22
	スライド 23
	スライド 24: To Strengthen Wholesale Business by Investing in Logistics
	スライド 25
	スライド 26
	スライド 27
	スライド 28
	スライド 29
	スライド 30
	スライド 31
	スライド 32
	スライド 33
	スライド 34
	スライド 35
	スライド 36
	スライド 37
	スライド 38
	スライド 39
	スライド 40
	スライド 41
	スライド 42
	スライド 43
	スライド 44
	スライド 45
	スライド 46
	スライド 47
	スライド 48
	スライド 49
	スライド 50
	スライド 51: ESG Initiatives for Sustainability (SDGs)
	スライド 52
	スライド 53

