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Apr. 1983 Joined the Company, In charge of marketing for the 
Domestic Machine Tools Division H.Q.

Apr. 2012 President of USA Branch of International Business 
Division H.Q.; President (COO) of 
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Variation in Performance



13Strengths of Businesses of Production Equipment and Consumer GoodsMachineTools domestic and overseasIndustrial Tools & Equipmentdomestic and overseasBusiness outline�xIn collabora
BTn with top makers inside and outside Japan, we 
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Growth Potential of Our Company (Domestic)

■Domestic Production Equipment Business: 

The domestic Production Equipment Business, which is the mainstay of YAMAZEN, has established a top-level presence in this industry. 

The total sales of domestic production equipment makers is estimated to be about 13 trillion yen*, and the sales channels are being 

diversified.
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◼ To design and implement HR management strategies for satisfying the requirements for actualizing 

management and business strategies and achieving sustainable corporate growth (corporate value 
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Consolidated Profit and Loss Statement

FY3/23 Consolidated Profit and Loss Results (1)









3 0Overview by Business (Producgina Equipment) (2)
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Overview by Business (Consumer Goods) (1)
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Overview by Business (Consumer Goods) (2)
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Consolidated Total Assets
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AGENDA

I. Outline and Our Business Models

II. Medium-7HUP�0DQDJHPHQW�3ODQ�³&5266,1*�<$0$=(1�����´

III. FY3/23 Financial Highlights 

IV. Earnings Forecast for FY3/24

V. Shareholder Returns and Capital Policies

Appendix
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FY3/24 Disclosed Full-year Plan
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◼
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Industrial Tools & Equipment Division



FY3/24 Forecasts for the Consumer Goods Business
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A new stage of investment for growth after the stage of enriching capital

45

Basic operating 

cash flow

Total for 3 terms

About 48 billion yen

Investment in DX 

and systems

10 billion yen

Investment in 

logistics, etc.

10 billion yen

Investment in 

business

20 billion yen

Dividend

12 billion yen

Cash 

reserves/debt
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Upstream Scope 3 (makers supplying products)

Support for reduction
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