




I. Overview of accountsI. Overview of accounts for the fiscal year ended March 2009for the fiscal year ended March 2009

1. Financial results highlights

2. Quarterly fluctuations

3. Factors in ordinary income growth/decline

4. Divisional breakdowa2csalesal resulne



(Unit: ¥ millions;%)







4. Divisional breakdown of sales results (consolidated)

Department
Fiscal 2007

(62nd accounting 
period)

Fiscal 2008
(63rd accounting period)
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4. Key topics (1) Electronic procurement (e-MRO)

ü Use of systems for B2





(Unit: ¥ millions) Fiscal 2006 Fiscal 2007 Fiscal 2008 Fiscal 2009

Net sales 377,610 376,852 325,947 290,000
Operating 
income 12,318 11,518 6,807 3,700







2. FY 2009 initiatives (1) Production equipment and materials 
business

Ç Deployment of regional managers and area leaders to 
strengthen product and genre sales tailored to customers, areas 
and markets.

Ç Wider participation in application-specific trade fairs, including 
parts processing equipment fairs, metal forming/ plate 
processing machine fairs, plant environment fairs and 
mechatronics fairs, etc.

Ç Reinforce environmental equipment sales in the industrial 
systems sector

Domestic (4 divisions) sales target: ¥151.8 billion

Overseas (international) sales target: ¥29.2 billion
ü Continue developing infrastructure and service networks towards stronger 

globalization.

ü Concentration of sales resources on social gatherings to develop consolidated and close 







1. CSR and corporate governance at Yamazen

2. Shareholder returns

3. Current term dividends

V. Corporate governance and shareholder returnsV. Corporate governance and shareholder returns











These materials include Yamazen’s plans, prospects of its business performance and other data. 
Future plans and projected figures are based on currently available information. Actual financial and 
other results may differ from these plans and figures depending on the various conditions and factors 
involved. These materials are not intended to assure or guarantee that these plans and figures will be 
realized as described herein.

The names of particular companies and various statistics are listed in the course of explanations, but 
these are cited as specific examples to facilitate readers’ understanding of Yamazen’p l a n a t i o n s ,  b u t  


